
The last few years has been a learning ex-
perience for us all. We are now smarter, 
more efficient and more innovative than 
ever before. We‘re breaking through barriers 
previously untouched and exploring endless 
opportunities, while also discovering new 
challenges in a changed, digital world.  

At priint:day, we will focus on solutions. 
Together with our valued customers and 
partners expertise, we’ll present feasible 
solutions for the increasing demands of 
digitalization in business today. From suc-
cessfully integrating print touchpoints along 
the customer journey, to firmly establishing 
the print channel in your company’s digital 
communication strategy, we’re covering it 
all at this year’s priint:day.

priint:day 2023 at-a-glance:

2 day conference

40 presentations 

2 panel discussions

14 inspiration stand-ups 

Dinner party and awards ceremony

Many networking opportunities

priint:day 2023
www.priint.com

11th priint:day
April 17-18th, 2023 

A changed world of communication



Bringing the omnichannel experience to life at priint:day 2023

This year we will recognize our customers 
and partners in the following categories:

• Publishing - Project of the Year 
• Digital - Publishing Project of the Year
• Innovation of the Year
• Partner of the Year

Monday, April 17, 2023
• Keynote by Horst Huber
• 24 presentations
• 1 panel discussion
• Inspirational stand-ups
• Dinner party and award ceremony

Tuesday, April 18, 2023
• Customer keynote
• 16 presentations
• 1 panel discussion
• Inspirational stand-ups

priint:day 2023
The premier omnichannel conference of the year

On April 17-18th, we’re bringing together 
technology and innovation drivers with SMEs 
and sector leaders from various industries, 
including wholesale and retail, to exchange 
experiences and generate ideas at priint:day 
2023.

Attendees will have the opportunity to hear 
from more than 40 speakers about successful 
projects, innovative solutions and pioneering 
visions in today’s digitally-focused world. 
Several of our customers- such as Hansgrohe, 
B. Braun, ASSA ABLOY, SSI Schäfer Shop and 
other well-known companies, will provide in-
sights into the various challenges that they‘ve 
experienced with the digital transformation 
in product communication.

We are proud to have partners that are in-
dustry leaders in technologies and process 
expertise. Using real-life scenarios, priint:day 
attendees will learn directly from them as they 
present several options available to solve 
many issues related to Product Experience 
Management (PXM), Product Information 
Management (PIM) and Digital Asset Ma-
nagement (DAM) / Master Data Management 
(MDM). Additionally, participants will learn 
how to optimize the “Customer Experience” 
at all relevant touchpoints for a truly custom 
and personalized product experience.

Optimizing customers’ product experience 
from start to finish is a primary focus at 

the 11th priint:day. Through practical pre-
sentations and discussions, attendees will 
learn how to increase efficiency and exceed 
customers’ expectations at every touchpoint 
along their journey. We’ll cover the topics of 
effectiveness, cost savings and ROI as well 
as demonstrate how print can be embedded 
in digital communication and why particular 
KPIs (such as conversion rate measurement) 
can be implemented for print.

Attendees will also hear firsthand about the 
latest developments from the priint Group and 
our vision for the continued advancements 
of the priint:suite and priint:cloud.

Furthermore, there will be plenty of opportu-
nities to network and interact with others out-
side of the conference portion of the event. 
On the evening of April 17th, we will formally 
recognize and award several exciting and 
innovative projects from our customers and 
partners at the priint Awards ceremony. At 
the conclusion of the awards, a festive dinner 
party will get underway offering attendees 
a great opportunity to informally chat with 
others at the venue (Stadthalle in Mülheim 
an der Ruhr in Germany).

We encourage you to utilize the priint:day 
event to actively engage in discussions, learn 
new skills and form some new connections 
along the way.

See back page for information on how to 
easily register for priint:day 2023! Photos from priint:day in 2021

2023 priint award ceremony priint:day 2023 highlights
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The premier omnichannel conference of the year

Perhaps you’re wondering...

... how to successfully optimize the customer 
journey and reach your customers

It is becoming increasingly important for 
companies to work on optimizing and im-
proving their customers’ experiences. After 
all, investing in customer experiences has 
an impact on the success of a company. 
But how can content marketing measures be 
used profitably along the customer journey? 
What role do the numerous touchpoints play? 
At priint:day, we‘ll dive deep into the import-
ance of  personalization, the best possible 
customer experience, and the role played by 
the orchestration of touchpoints.

... what role will print play in 2023, and why 
catalogs don’t always need to be printed

Compared to fast and purely digital adver-
tising measures- such as newsletters, digital 
ads or social media posts, high-quality print 
products, such as catalogs or mailings, re-
present an important counterweight. Print 
mailings in particular impress with conversion 
rates that are often far higher than digital 
means. Its important to combine the advan-
tages of both analog and digital measures.

Modern catalogs, for example, are often 
conceived digitally- on demand, with indivi-
dualized, dynamically generated offers and 
taking AI-based compilation into account. 
Mailings are becoming increasingly perso-
nalized thanks to Programmatic Print. 

... how you can produce the same or better 
results with a shrinking budget for print

While the relevance of designed product com-
munication in online and offline catalogs has 
an undisputed value, budgets for production 
continue to decline. At priint:day, companies 
from industry and retail will demonstrate how 
the efficient use of technology can easily 
solve this problem.

... which new innovations are available for 
MDM, PXM, PIM and DAM

At priint:day, leading innovation drivers from 
various disciplines will present application 
examples and solutions on how processes 
can be designed efficiently using state-of-
the-art solutions.

... what successful storytelling has to do 
with modern publishing today

Storytelling simply helps to sell products more 
easily. However, in order to create “stories” 
that are effective in advertising, companies 
must be able to answer the following ques-
tions: Do you know your target groups? Do 
you address them at the right time, in the 
right place and with the right message? Do 
you have a suitable hook? At priint:day, we 
will demonstrate successful and practical 
examples.

Check out what past participants  
are saying about priint:day!

“Both the harmonious organization and the  
impressive location were designed with love, 
as well as the informative presentations by our 
industry colleagues pleased us very much.”
~ forbeyond Group

“You meet many people and also a lot of part-
ners. The atmosphere is great! Thanks for the 
top notch event and the excellent support.”
~ Ingo Eichel, Adobe

“Thanks for the great event! 
We are already looking 
forward to the 11th priint:day.” 
~ Laudert GmbH & Co.KG

“Super event - as always 
perfectly organized!”
~Stefan Herold, SQLI

“This is my seventh priint:day. I‘ve been at it for a 
relatively long time and what has distinguished the 
priint:day over the years is that a community has 
formed here - a community that is always growing. 
It is simply the meeting place in Europe for print!”
~ Karsten Klute, parsionate

Product communication is your passion. It’s ours too.

“I was impressed by the many exciting 
topics presented in the lectures. There is 
definitely a great variety and choice!”
~ Annika Lilge, GC-Gruppe“There is a lot of expertise on board and 

many distributors, retailers and 
consultants are here!” 
~ Thomas Borkowski, Bofrost

“What‘s special about priint:day is that you can just  
feel that print is still so incredibly relevant today and  
so many experts from different fields come together!”
~ Martin Bons, igus



priint:day 2023
The premier omnichannel conference of the year

Highlights and reflections from the 10th priint:day event:

The best of 
10th priint:day
Brief impressions 

from the 10th priint:day

Expert knowledge from  
the 10th priint:day

Check out presentations  
from the 10th priint:day

Photos from priint:day in 2021

Success Stories: Insight 
into customer projects
Read here what customers say 
about us and concrete projects.



Our Sponsors

Secure your ticket to priint:day 2023 today!

1 2 3Order ticket Purchase ticket
Simply select “Standard Ticket” in 
the store and add your ticket to the 
shopping cart to purchase.

Hotel reservations

https://shop.priint.com/en https://www.priint.com/
en/priint-day

www.priint.com
info@priint.com

Contact: Sebastian Hardung
sebastian.hardung@priint.com


