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Description

Print suite
components

Industries &
Target groups

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

The Data Sheet
Rich in detail and precise

Situation

Trend

Function

The data sheet is a tried and tested tool for the active sales 
process in industrial and wholesale companies. It provides 
reliable information on performance characteristics and, 
therefore, helps customers in their decision-making process.

The current trend is the individualization of data sheets for 
specific application areas: there is no longer one data sheet per 
product, but rather an individual data sheet for each application 
area of the product. At a time when the range of products and 
components is steadily growing, the challenge lies in creating 
the increased volume of data sheets in a highly automated and 
efficient manner with high process reliability.

Considering the density and depth of the information provided, 
the data sheet clearly belongs to the category "comparison / 
consultation / information". Fast availability is also guaranteed 
when the data sheet is offered as a download from websites.

Situation

Trend

Function

From a communication perspective, installation instructions 
that are inserted in product packages are often given 
second-rate treatment. Similar models place a large number of 
language variants on as few pages as possible for cost reasons. 
This gives rise to unattractive publications which don’t encourage 
you to read on.

The digital transformation requires - for industry, above all – the 
establishment of a direct connection to the end customer.  
Individualized and clearly arranged installation instructions that 
can be generated in portals - on-demand - may be a step in the 
right direction. 

Post-sales service is gathering pace and, with this touchpoint, 
creates the basis for further sales incentivizing B2B and B2C 
communication.

The Installation Instructions
Individualized and on-demand

Description

Print suite
components

Industries &
Target groups

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Situation

Trend

Function

It sounds paradoxical at first. Why should print functionality be 
made available in an e-commerce application, e.g. in an online 
shop? It goes without saying that the customer should not be 
distracted while purchasing.

On-demand publishing services producing output that supports 
the purchasing decision are being offered more frequently and in 
greater variety – for example, individualized data sheets, success 
stories or high-quality print pages of the selected products in the 
shopping cart.

Many touchpoints of this type can be digitally integrated on 
websites. The extra impetus during the purchasing process 
should not be underestimated: while the selected products are in 
the shopping cart or listed in a relatively unclear manner, a "Print 
OnDemand" sheet with further information on the product is 
displayed simultaneously in a graphically appealing format.

Print OnDemand
Website Downloads

The Instruction Manual
Touchpoint opportunity 

Situation

Trend

Function

This is often considered to be "an unwanted child" in the 
communication area, as most companies give priority to 
sales-promoting communication prior to the actual purchase.  
This is a fallacy.

Earning customer loyalty and attaining confirmation that the 
correct product was purchased are both critical to post-sales 
communication.  Attractive layouts, clearly structured technical 
information, and a target-group oriented approach are all 
essential to enhancing awareness that operating instructions 
are an important touchpoint in the post-sales stage.
 
Instruction manuals are relevant elements of post-sales 
management, and they open up new contact possibilities with 
customers.
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Print suite
components

Industries &
Target groups

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

The Magalog
Magazine and catalog 

Situation

Trend

Function

On one hand, the importance of catalogs for information 
acquisition and as a sales medium is declining. On other hand, 
the necessity of storytelling – providing the customer with 
valuable editorial information – is growing in importance.

Magalogs – a mixture of magazine and catalog – combine 
product information with editorial content.  The magalog 
concept helps to upgrade the traditional catalog while signifi-
cantly reducing costs.  Know-how and content acquisition will 
be key to this new sales-boosting touchpoint.

Indisputably the Rolls Royce among paper catalogs, with a 
well-balanced blend of attractive stories about the product 
while at the same time maintaining a high level of information 
content, the magalog will aspire to a new and attractive 
touchpoint.
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Print suite
components

Industries &
Target groups

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Situation

Trend

Function

Most retailers simply cannot do without leaflets. Although 
multi-channel concepts are used to a growing extent in trade, 
leaflets still form the backbone of communication. 

The requirements placed on leaflets are growing due to modified 
business models and the competition between traditional retailers 
and e-commerce players.  These imperatives include a higher level of 
individualization, a finer segmentation process that takes geodata 
into consideration, as well as the linking of online campaigns. 

Nobody likes to find mass advertising in their mailbox, and it 
therefore attracts (negative) attention!  Retailers beware: it will 
be a nail-biting wait until processes and technologies have 
been developed to such an extent that homeowners do not one 
day get fed up once and for all with this kind of advertising.  
Make the best of your leaflets and the mailboxes will love you!  
The leaflet has – in altered form – a future.

The Leaflet
Retail advertising

Situation

Trend

Function

The QR code often serves as a link between a printed 
touchpoint and a digital touchpoint. 

This will not change! 
Discover additional  new and attractive touchpoints in multi-
channel communication at www.priint.com

Access digital touchpoints from a printed medium in a direct 
and simple way.

The QR-Code
Direct online
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Situation

Trend

Function

These often comprise individual components: product 
documentation may include product brochures, application 
reports, success stories, data sheets and fact sheets.

The handing over of a collection of product papers, whether 
they be analog or digital, is also a touchpoint.  Individualized 
product documentation, specifically adapted to the context of 
the customer, is a powerful sales tool that is in growing 
demand.

Cleverly compiled, high-quality, attractively presented and 
individualized product papers pave the way for compelling 
arguments in the customer's decision phase.  An important 
means to an end!

The Product Papers
A collection of touchpoints 

The Parcel Supplement
One-to-one communication

Situation

Trend

Function

Opening a parcel that has just been delivered is one of the most 
emotional moments for a purchaser. In many cases, however, 
s/he first must contend with a pile of advertising which in no 
way addresses his or her personal situation.

Individually prepared flyers have great potential: placed in the 
package prior to dispatch, they are relevant to the recipient and 
are, therefore, emotionally appealing. They are a unique 
opportunity to trigger a purchase impulse. Accordingly, the 
demand for personalized parcel supplements is growing.  They 
still pose a great logistical challenge and, therefore, only a small 
number of platforms are currently capable of generating such 
materials.
 
A powerful touchpoint with trendsetting possibilities.
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Situation

Trend

Function

Direct mail is surely the most popular form of direct marketing 
and it is often accompanied by catalogs or brochures.  The 
degree of personalization is growing steadily.  In addition to 
traditionally personalized data, such as address, salutation, etc., 
an increasing amount of customized product information is 
now being included in direct mail.

Retargeting is the lifeblood of online communication. Digital 
communication does, however, have its limits. The combination 
of online retargeting and offline direct mail will be the key to 
successful communication.

The offline classic when it comes to drawing attention.

The Direct Mail
The traditional approach

The Product- and
Image Brochure

Situation

Trend

Function

Product brochures are an effective tool. Professional image or 
product brochures convey credibility and have a sales-boosting 
effect. In contrast to fleeting digital communication, they remain 
with the customer over a long period.

Due to the prevalence of digital information services, paper is 
now seen as a traditional medium which conveys the image of 
credibility and importance. For this reason, product brochures 
and image flyers are still an important component of the 
customer journey.

High-quality product brochures with an interesting design 
present the corresponding product in the right light.
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Touchpoint
Travel Map

Your multichannel communication guide

Discover over 130 touchpoints 

Including more than 30 print touchpoints

Detroit - London - Paris - Duisburg - Poznan - Tokyo

The Touchpoint Travel Map provides business-relevant ideas 
relating to the number of touchpoints in multi-channel 
communication that are relevant for print. Discover new and 
attractive touchpoints at  www.priint.com. 

Learn more about the value added by print & publishing and 
contact us now: touchpoint@priint.com
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis 
natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, 
pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollispretum. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. 

Always on the right track
with priint:suite:

priint:suite is the leading multichannel publishing platform for 
product communication. It combines the contents of over 50 
content systems with the publishing process and automatically 
creates traditional print publications, on-demand publishing 
and native digital publishing. Publications can be created in a 
faster, more efficient and more cost-effective manner with 
priint:suite, and global publishing platforms can be expanded. 
In this way, it connects the offline and online communication 
worlds.

Accelerate into the future with priint:suite!

priint:suite...taking publishing to the next level!

www.priint.com 

Legends 

Post-sales care focuses on enhancing customer loyalty.

The dovetailing of product with brand communication must 
also be taken into consideration.

Post-Sales

Corporate Design/
Communication

The Catalog
Unifying quality and quantity

Situation

Trend

Function

Once the lifeblood and backbone of many enterprises, the catalog 
is now the aging workhorse of B2B and B2C communication.  
Can a digital medium fully take on the function of a catalog? 

No, and the market confirms that – catalogs continue to be 
indispensable! They are, however, now being published in a 
more targeted, group-specific and theme-oriented manner in 
more languages, and for different markets.  Catalogs are also 
provided in digital form for small markets. 

In an age when consumers are bombarded by media messages, 
the catalog clearly sets itself apart from the digital background 
noise.  With relevant and timely information, the catalog is no 
longer lagging behind. The depth of information, combined with 
a comprehensive range of presentation, enhances its value and 
makes it even more attractive as an enticing, lean-back medium 
with good brand communication.

A successful company must communicate with its customers via 
multiple channels until a purchasing decision has been made.  
Customers come into contact with the products or services at various 
touchpoints across the different phases in this "customer journey".

©
 W

ERK II M
edien- und Inform

ationsgesellschaft m
bH 2016

O
nline 

Video

Cash
Desk

E-M
ail

Instant
M

essaging
Chat

Instruction M
anual

M
agalog

M
ain

Catalog
Product

Brochure
Custom

er
M

agazine
Presen-
tation

Flipping
Catalog

Digital
Product

Inform
ation

TrainingCraftsm
an

W
ebinar

Video Portal 

Installation
M

anual

Tender
Docum

ent

Seal of Q
uality

Contract

Credit Card

Paym
ent System

Scanner

O
ffer

Voucher

Delivery

Pick-U
p-Point

E-Banking / E-Invoicing

Invoice

Parcel Supplem
ent

Delivery N
ote

Extranet

Forum

Com
pa-

rison
Portal

Consu-
m

er
Inform

ation Q
R-Code

Product
Packaging

Facebook
Com

m
u-

nity

M
arke-
ting

Portal

N
ew

s
Platform

Photo Com
m

unity

Radio

TV Advertising

Cinem
a Advertising

Advert

Tw
itter

Survey

O
utdoor Advertising

Print-O
n-Dem

and

Landing Page

Coun-
ter

Price
Tag

In Store
Com

m
u-

nication
Digital

Signage
Beacon

Leaflet

PO
S

Packaging
Receipt

Contact Form

M
icrosite

O
nline Search on  

ow
n W

ebsite

Search Engine O
ptim

ization SEO

Configurator
Staff

Brand Am
bassador /

Evangelist  Lecture

O
nline Business 

N
etw

ork   

Sales
Talk

Sales
Force

Product
Papers

CAS

E-M
ail Footer

Slides

Annual Report

Intranet

Headquarters

Corporate Vehicle

G
ive

Aw
ay

Busi-
ness
Card

Event Show
room

Custom
er Service

Telephone call

Public
Relations

Exhi-
bition

G
am

e
Sponsoring

Parking Lot

Sound

Business
  Stationery

Prom
otion

Book / E-Book

Direct M
ail

SM
S

Fax

N
ew

s Catalog

Com
parison / 

Consultancy /
Inform

ation

Purchase / 
Distribution

Post-Sales

Aw
areness

W
ebsite

W
ebsite

Purchase /
Distribution

Hum
an

Interaction

Corporate 
Design /

Com
m

unication

RetailCraftsm
an

Shop in Shop

Business Partner

W
holesale 

Distribution

Speciality Retail

Call Center

Self Service

Self Service 
Term

inal

App

Self Service 
Portal

Store Partner Store

Shopping Center

Pop-U
p Store

Store in Store

Sales Truck

Flag Ship Store

PO
S

Departm
ent Store

Sales &
Distribution

e-com
m

erce

W
ebshop

Auction Platform

EDI

eProcurem
ent

App

M
obile W

ebshop

Package Insert

Technical 
Docum

entation

Data Sheet=
 Print Touchpoint

=
 Touchpoint

Sales Channel

Com
parison / 

Consultancy /
Inform

ation

Aw
areness

Corporate 
Design /

Com
m

unication

Hum
an

Interaction

Post-Sales

Custom
er

Rating

Label

The Flipping Catalog 2.0
Digital publishing

Situation

Trend

Function

Many multi-channel experts believe that flip-through catalogs 
are an anachronism – an attempt from the last century to 
dovetail online and print channels. 

On one hand, online communication does not contain any 
relevant unit and distribution costs.  Print, on the other hand, 
stands for sustainability, attracting attention and arousing 
interest.  Digital publishing aims to combine the advantages of 
both worlds: it adopts favorable paper functions (such as 
mobility) and combines them effortlessly with digital strengths 
(such as community applications, links, etc.).
 
The new generation of flipping catalogs helps to build a bridge 
between online and offline communication. Being cost-effecti-
ve, individualized, graphically appealing and available 
on-demand, they engage in important tasks, such as storytelling 
and assortment presentation."

Situation

Trend

Function

Communication is diverse.  Decisions are made and measures 
are taken on an ongoing basis in daily business life.  Communi-
cation can be improved by pooling these activities in portals 
where they can be accessed by company departments and 
business partners. 

Marketing portals play an increasingly important role in suppor-
ting and interacting with retailers, subsidiaries and business 
partners.  Initially designed as web2print portals, they now 
comprehensively facilitate communication measures for offline 
and online touchpoints.

Marketing portals increase efficiency and open the door to fast 
and simple communication for many different users.

The Marketing Portal
Platform solution

In this phase it is essential to increase awareness of the product 
offering and its benefits.

Awareness

This is followed by detailed information about the product and 
a comparison with other products.

Comparison / Consultancy
Information

Communication with the customer also continues during the 
purchase and delivery of the offerings.

Purchase /
Distribution

As human interaction is an essential success factor, this aspect 
is presented in the form of a "line".

Human Interaction

A website embraces or makes available a large number of 
touchpoints and is, therefore, of central importance.

Website


