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In Germany alone, there are around 1.2 million¹ individuals with visual impairments, affecting 1,1 billion² people worldwide. These 
individuals often have difficulty navigating and fully grasping information in digital formats, on websites and through digital documents, 
such as flip page catalogs or PDFs.

The digital space:  
Accessibility for all
The Accessibility Strengthening Act (German: BFSG) intro-
duces new requirements for the accessibility of products and 
services, which will begin in June of 2025. These include, 
among other things, all e-commerce, hardware, software, 
passenger transport and banking services. Throughout this 
document, we use our experience to highlight some aspects 
that are particularly important for marketing with these newly 
established requirements.
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¹https://www.dbsv.org/zahlen-fakten.html 
²https://www.woche-des-sehens.de/augenkrankheiten-weltweit/
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Digital Accessibility: The European Accessibility Act 
(EAA) and the Accessibility Strengthening Act (BFSG) 
Starting on June 28, 2025, the European Accessibility Act (EAA) will become binding throughout the European Union. This legal 
framework requires companies to make their digital offerings – in particular, online retail, i.e., B2C websites and e-commerce 
platforms – accessible for all users.

Key requirements to the new law include, among other things, 
the provision of alternative texts for images, subtitles and 
audio descriptions (acoustic image descriptions), as well as 
compatibility with various navigation and control techniques.

Although the EAA primarily targets B2C communication, 
B2B communication can also be indirectly affected if, for 
example, it provides content for B2C users or operates in a 
mixed B2B/B2C context, as is the case with data sheets or 
other digital content. In such cases, a thorough examination 
of the affected content and the accessibility requirements 
is essential to avoid legal complications.

In addition, the Accessibility Strengthening Act (BFSG), 
which has been enacted in Germany since June 2022, reg-
ulates the implementation of the EAA at the national level 
and sets specific standards. These concern not only digital 
offerings but also hardware such as e-book readers and 
software such as online banking or ticket booking systems, 
which must also be designed to be accessible.

Companies that operate internationally or offer services 
in several languages should also take note of possible 

transition periods and, if necessary, include additional re-
quirements for multilingual websites or for the international 
market in their planning.

Overall, the EAA calls for a wide-ranging adaptation of digital 
offerings starting in June 2025 and ensures that all users, 
regardless of their abilities, have unrestricted access to 
digital content.

What else needs to be considered – BITV 2.0
In the law, there is still a link to BITV 2.0* (German only). 
This is the Barrier-Free Information Technology Ordinance, 
which comprises around 100 test steps for comprehensive 
and reliable testing of the accessibility of websites, web 
applications and apps. 

Who is and who is not affected, and where do uncertain-
ties arise? Some examples* (German only)
�Micro-enterprises (less than 10 employees and less than €2 
million in revenue) that offer services are exempt from the 
regulation. However, as soon as they offer products or the 
services are offered online, the requirements for accessibility 
also apply to these companies.

	▪ Example: Beauty salons with 9 employees 
With nine employees and an annual turnover of less than 
two million, it is not affected, as the service is not explicitly 
covered and the company is not large enough.

Manufacturers, Distributors and Importers of the products 
listed above (such as hardware systems including operating 
systems, self-service terminals, e-book readers) as well as 
providers of the aforementioned services are affected by 
the regulation.

	▪ Example: Manufacturer of fans 
They are not affected in principle, as fans are not includ-
ed in the list of affected products. However, if the manu-
facturer were to sell the fans online via a web shop, they 
would be affected. 
Another scenario is if a manufacturer does not have their 
own online shop, but their goods are sold via marketplac-
es. Frequently, data sheets are then also offered in the 
form of a data sheet for the fans and are available on the 
marketplaces. In this case, the marketplace operator is 
initially liable for ensuring that this data sheet is barri-
er-free. Presumably the marketplace operator will pass 
this back to the manufacturer, otherwise the PDF will not 
be uploaded.  

	▪ Example: Manufacturer of self-service terminals 
A manufacturer of, for example, a self-service terminal 
that people can use to book tickets themselves has nine 
employees, so it is actually a micro-enterprise. Never-
theless, it is affected because it manufactures a prod-
uct that is also subject to the regulation, and not just a 
service.

	▪ Example: Beauty salon with 11 employees 
With 11 employees, the beauty salon is no longer consid-
ered a micro-enterprise. If it offers appointment booking 
and the sale of cosmetic products via its website, it is af-
fected because it is large enough and offers services in 
e-commerce. 
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Watch the recordings of our webinars discussing the 
topic of Accessibility!
Webinar: Accessibility starting in 2025 (Part 1)
Horst Huber and Dietmar Feld from the priint Group take 
a look at the “status quo of PDF reality”. In this webinar, 
they discuss what the task looks like for companies, which 
framework factors must be considered and what needs to 
be done today. In doing so, they make particular reference 
to digital data sheets, catalogs and publications.

Webinar: Accessibility starting in 2025 (Part 2)
The focus of this webinar is on the priint:suite. What needs 
to be changed to efficiently and easily create accessible 
documents using the usual tools? What tips and tricks are 
available and what needs to be considered when creating 
templates? Horst Huber and Dietmar Feld from the priint Group 
will go into the system and demonstrate the possibilities!

Webinar: Accessibilty Strengthening Act (BFSG):  
What does this mean for my company?
Together with our partner, Laudert, we take a closer look at 
the Accessibility Strengthening Act:

	▪ Which companies are affected?
	▪ Which products, services and documents are  

affected?
	▪ What exactly does “digital accessibility” mean?
	▪ How can I implment accessibility in my projects?
	▪ How can automated PDF generation be made 

accessible?

Watch the webinar!
(German only)

Watch the webinar!
(German only)

Watch the webinar!
(German only)

*https://bitvtest.de/pruefverfahren/bitv-20-web

*�https://www.ihk-muenchen.de/de/Service/Recht-und-Steuern/Wer-
bung-Fairer-Wettbewerb/barrierefreiheitsstaerkungsgesetz/

https://bitvtest.de/pruefverfahren/bitv-20-web
https://www.ihk-muenchen.de/de/Service/Recht-und-Steuern/Werbung-Fairer-Wettbewerb/barrierefreiheitsstaerkungsgesetz/
https://attendee.gotowebinar.com/recording/6448683415163843243
https://attendee.gotowebinar.com/recording/703175509389855839
https://attendee.gotowebinar.com/recording/6541470106436088066
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Example of an Acrobat verification tool

Results report in Acrobat

Example of a test result with errors in the PDF:

What does accessibility mean in regard to PDFs?  
Learn the standards and requirements
PDF documents are a central component of digital accessibil-
ity. The German Accessibility Strengthening Act (BFSG) also 
stipulates that PDFs must meet accessibility requirements. 
In particular, this includes compliance with the PDF/UA (Uni-
versal Accessibility)* (German only) standard, which was 
defined by the International Organization for Standardization 
(ISO) as ISO 14289.

The PDF/UA standard ensures that PDF documents are 
structured and tagged in such a way that they can be correctly 
captured and read by screen readers (such as text-to-speech 
programs). The tag structure, i.e. the labeling of content in 
a PDF, plays a particularly important role in ensuring that 
text elements (such as headings, paragraphs and lists) are 
created in the correct hierarchical structure and order and 
are displayed in a way that makes sense in terms of content. 
This structure must be correctly laid out both horizontally 
and vertically so that reading programs can interpret the text 
correctly. However, there are also various guidelines to be 
observed with regard to the text and images.

To meet the requirements for accessible PDFs, it is important 
to ensure legal compliance as early as the creation process. 
Layout programs such as Adobe InDesign and other special-
ized software offer settings that enable accessible design 
from the beginning. Although the finished documents can 
then be checked for accessibility using tools such as PDF 
Accessibility Checker, axesCheck or Adobe Acrobat and 
reworked if necessary, checking tools are also available 
as cloud services, into which many documents can be si-
multaneously uploaded for checking. As a result, the user 
receives a report.

In addition to the new formal guidelines that need to be fol-
lowed, we sincerely believe it is also ethical and absolutely 
necessary to assist individuals with visual impairments. 
The best way to check for the accuracy of this is to have 
the document or website read aloud. There are tools for this 
that are also standard in the browser.

That being said, it is much more efficient to avoid possible 
barriers at the creation stage, especially when a large number 
of documents must be made accessible.

Common sources of error in practice
	▪ Color contrast issues, which can be verified by external 

tools such as Google Colour Checker
	▪ Missing alternative texts for images, that are important 

for users of screen readers
	▪ Missing table headings
	▪ Missing logic reading order
	▪ Operability via keyboard control, that is, without using 

a mouse

Assess relevance
Every error message should be evaluated in terms of its 
relevance and how to deal with it. For example, one test 
result may be that an image lacks an alternative text. In 
this case, you might be tempted to simply use a generic 
text such as “this is a product image” to meet the formal 
requirements. While this would formally meet the accessi-
bility requirements, it would be of little help to users with 
visual impairments. A meaningful alternative text should 
ideally describe the actual image content in order to make 
the information accessible to the user.

Contact us:
Do you have questions or would you like to discuss  
accessibility with someone on our team? 
Please send us a message at:  
marketing@priint.com.

*�https://www.profiforms.de/profiforms-blog/pdf/ua-der-standard-f%C3%B-
Cr-barrierefreie-pdf-dokumente

https://www.profiforms.de/profiforms-blog/pdf/ua-der-standard-f%C3%BCr-barrierefreie-pdf-dokumente
https://www.profiforms.de/profiforms-blog/pdf/ua-der-standard-f%C3%BCr-barrierefreie-pdf-dokumente
mailto:marketing%40priint.com?subject=Barrierefreiheit


Consideration in the layout phase
A barrier-free design requires some thought during the layout in InDesign, because although Acrobat offers many functions for 
correcting a created PDF, there are also numerous sources of error that Acrobat cannot correct afterwards, such as color contrasts. 
There are several things to consider when creating the document and designing it.

	▪ Color contrasts: It is essential that texts stand out suffi-
ciently from their background. These elements must be 
defined as early as the layout phase. But there is more to 
consider. For example, if a user has set his or her back-
ground to dark green, it must be ensured that all icons 
on the website are still visible. Ideally, these should now 
appear in the complementary color, i.e. in orange. Or if a 
user enlarges his screen to 400%, all icons and fonts must 
still be clearly distinguishable. Saving icons as png files is 
no longer correct in this case.

	▪ Font size: The font size is crucial for ensuring good read-
ability. 

	▪ Alternative texts: Images require alternative texts. Every 
icon and every button on the website requires a corre-
sponding alternative text.

	▪ Tagging and structure: A clear page structure is neces-
sary. In addition to tagging headlines, it is important to 
tag tables accordingly. A table on a smartphone is dis-
played completely differently in terms of structure than it 
is on a desktop computer. 

	▪ Export of the document as PDF: When exporting a docu-
ment from a layout tool such as InDesign, important ac-
cessibility settings must already be established. These 
include activating the options, “Create Tagged PDF” and 
“Use Structure for Tab Order”. The first option ensures 
that the structure of the document is correctly captured 
for screen readers (such as text-to-speech programs). 
The second option ensures that the order of the tab keys 
(i.e. when navigating through the document) is arranged 
correctly for interactive PDFs.
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Increased user experience through the priint:comet 
plug-in for Adobe InDesign
Let’s take a look at documents that are created automatically, 
i.e. using a data source and automation tools such as the 
priint:comet plug-ins for Adobe InDesign or Adobe Illustrator. 
This mass creation makes it possible to generate a large 
number of PDF documents in an automated process.

InDesign already offers numerous features to support ac-
cessibility. With careful preparation of the documents – for 
example, by using style sheets and assigning appropriate 
tags correctly – the structure of accessible PDFs can be 
generated, for the most part, correctly. Careful setup in 
InDesign therefore already covers a substantial part of the 
new accessibility requirements.

The priint:comet plug-ins for Adobe InDesign and Adobe 
Illustrator extends these capabilities and supports other 
relevant accessibility features. They support the integration 
of dynamic alternative texts, which can come directly from 
a PIM (Product Information Management) system, and 
therefore enables automated adaptation of content for 
accessibility. Rules for adapting these alternative texts can 
also be defined to ensure an optimal user experience. This 
provides a comprehensive selection of tools to maximize 
accessibility and user-friendliness, especially when data is 
generated dynamically.

The priint:comet plug-in for Adobe InDesign also offers 
automated functions for optimizing the reading order in PDF 
documents. To improve user guidance, it is often necessary 
to logically organize products or product groups, which is 
efficiently supported by templates in priint:comet. These 
templates make it possible to automatically create product 
groups and specifically adapt the structure of the document.

In summary, the priint:comet plug-in for Adobe InDesign 
complements the options for ensuring accessibility in Adobe 
InDesign with special features that are designed to optimize 
the user-friendliness and readability of documents. With the 

built-in InDesign features, a barrier-free PDF can already be 
created. By using the priint:comet plug-in for Adobe InDe-
sign, dynamic adjustments can be made effortlessly without 
affecting the accessibility of the documents.

Create clear, project-specific guidelines
To plan and implement a project according to the new guide-
lines, clear and transparent requirements must be defined for 
all parties before the project begins. And this is completely 
independent of whether, for example, a new website is to be 
developed using the agile scrum method or the old method 
with a requirements and specifications document.

	▪ Determine what criteria must be met in which level of 
detail for which application.

	▪ These criteria must be transferred to a clear and con-
cise test protocol.

	▪ The protocol forms the basis for the developers, the 
product owners and the stakeholders for the execution 
and acceptance of the work.

	▪ As is typical in the scrum process, the defined guide-
lines must be regularly scrutinized, adjusted and opti-
mized in line with the progress of the project.

Conclusion: The right process for accessible PDFs
Creating accessible PDFs doesn’t just start with exporting 
from InDesign or another design tool. To ensure accessi-
bility, companies need to make strategic decisions about 
font sizes, color contrasts, content structuring and other 
guidelines to be followed as early as the design and layout 
phase. InDesign offers all the functionality needed to cre-
ate an accessible document, while the priint:comet offers 
additional functionality that enhances the user experience.

The content comes from the webinars of priint Group | WERK II and Laudert and reflects our opinions and experiences. It is provided for informational purposes only 
and is not intended as legally binding advice. This information is particularly aimed at companies that want to and need to make their digital offerings accessible.



info@priint.com
www.priint.com

More info?
Contact us!

Now more than ever, print and other digital publications 
are vital to staying connected with customers, colleagues, 
prospects and audiences. That’s why more than 500 satis-
fied customers and 100 solutions partners trust priint:suite 
to modernize, automate and simplify their digital and print 
publishing processes.

priint:suite Plug-ins for Adobe InDesign® and Adobe  
Illustrator® enable organizations to integrate the most diverse 
data sources (ERP, PIM, MDM, DAM, CRM, CMS Web-Shops 
or MRM systems), making their information usable for any 
type of publishing project. 

The same data and flexibility that fuels digital communication 
can be seamlessly utilized in the digital and print publishing 
channels with one click, ensuring a consistent message and 
customer experience across all channels. 

priint:suite is modular and scalable, making successful and 
cost-effective print process automation possible for orga-
nizations of any size and connection to every stakeholder 
department within the organization effortless – enabling 
you to finally achieve a truly collaborative omnichannel 
communications program.

#NoMoreCopyPaste #priint

priint:suite
The Solution for all Marketing Publication Challenges
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