
www.priint.com
Customer Success Story

Dornbracht is a leading international luxury brand for design faucets and water experiences that is based in Iserlohn, Germany. For 
decades, the company has stood for iconic design, architectural expertise, the highest manufacturing quality, and pioneering innovation 
in bathrooms, spas, and kitchens. Its expansive portfolio includes design classics, new products, and custom-made solutions for 
customers worldwide. As a global luxury brand, Dornbracht sets the highest standards for the consistency, timeliness, and availability 
of product, design, and pricing information across all markets and sales channels.

Opportunity
Dornbracht needed to future-proof a complex system of 
price lists and other sales publications. Different markets, 
languages, versions, and use cases had to be served through 
a centralized publishing workflow. As requirements grew 
in an increasingly volatile market, the company needed to 
ensure consistency, timeliness, and scalability while also 
increasing the acceptance of digital offerings among its 
various international sales teams.

Solution
The Product Data team worked with Laudert to systemati-
cally develop the existing publishing workflow. Instead of 
separate processes, they created a central, largely automated 
foundation for different price lists and output channels. 
Print and digital price lists are now generated from the same 
templates and data, supplemented by clearly defined rules 
for content, formats, and interactivity. This makes product 
and pricing information consistent, scalable, and available 
without additional manual effort.

Advantages
Print and digital media from one process
Different media can be generated consistently from the 
same data and templates.

International scalability
Languages, versions, and markets can be served efficiently 
and according to defined rules.

Greater efficiency
Reduced manual effort expands capacity for further devel-
opment of product data and digital specification material.

High user acceptance
Digital price lists deliver added value and are actively used 
in the markets.

Flexibility despite automation
Standardization and individual market requirements can be 
brought together in one shared workflow.

A future-proof platform
The structure created provides the foundation for additional 
digital specification and sales media.
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Key Facts

“For us, the key was not to think of print and digital as two separate worlds, but to develop them from one shared publishing 
workflow. This allows us to provide our many price lists consistently and efficiently across markets, languages, and channels, 
while also creating a scalable foundation for additional digital sales media.” 

Helga Fuchs, Head of Product Data & Technical Documentation | Dornbracht

Catalogs Links and QR codes

Scalable digital sales publications in the existing  
publishing workflow 
Dornbracht’s digital price list is not a replacement, but an evolution of the print price list. It combines the familiar experience of a 
printed medium with the benefits of digital navigation, linking, and up-to-date information. By integrating both media consistently 
into the existing workflow, they are produced automatically, efficiently, and at scale—and are accepted across international markets.

Starting point and objective: Publishing as a scalable 
system
As digital user experiences grew in importance and inter-
national markets placed new demands on the business, 
with sustainability also in focus. Dornbracht asked how this 
successful approach could be developed for the future. Led 
by Dornbracht’s Product Data team, the company worked 
with Laudert to advance its existing publishing approach. The 
objective was to efficiently produce and future-proof one of 
Dornbracht’s key sales and specification publications. Print 
and digital price lists were to be created consistently from 
one shared workflow, without parallel processes, additional 
templates, or additional manual effort. At the same time, the 
company wanted to support the transition from print to digital 
offerings and serve different markets, languages, and output 
channels efficiently.

Design and implementation: Extending the workflow 
instead of creating parallel processes
During the design phase, the Product Data team and Laudert 
systematically analyzed the requirements of different use 
cases. The key was to distinguish clearly according to use: 
Which content is required for print, and which added value 
does digital media actually need? Rather than overloading 
digital publications, the team deliberately reduced them. 
Print-specific elements were removed where they offered no 
added value, while navigation, links, and interactivity were 
added selectively.

From a technical perspective, Laudert focused on consistently 
developing the existing templates. They were enhanced with 
additional placeholders and rules that take effect automati-
cally. Digital publications are created after the print output, 
fully integrated into the existing workflow.

Format adjustments, bleed, internal navigation, and external 
product links are handled according to defined rules, without 
additional intervention in the production process. As a result, 
print and digital price lists are created consistently from 
one shared workflow, without parallel processes, additional 
templates, or extra manual effort.

International scaling and results
International scaling was a central challenge. Different 
markets, languages, and versions require precise content 
control, particularly for product links. To address this, the 
team developed a redirection concept based on a base URL 
that resolves by market. The required information is taken 
from existing product data and processed automatically 
during output.

The result is a scalable publishing structure that connects 
print and digital price lists consistently. Digital price lists 
offer additional functions such as navigation, direct jumps 
to products, and flexible use in online environments, while 
preserving a familiar user experience. At the same time, the 
solution helps reduce the need for printed price lists and 
actively supports the transition from print to digital offerings.

Building on this publishing structure, Dornbracht plans to 
provide additional price lists and digital information offerings 
on the same foundation and further expand the level of 
automation.

The successful development of this impressive publishing 
process was also recognized with the priint Award. The 
jury specifically highlighted the high degree of automation, 
the scalability of the approach, and the consistent use of 
structured product data.

https://www.priint.com/en/partner/laudert-home-of-media

Laudert is one of Europe’s largest media and IT service 
providers. With many years of experience in creative services, 
photography, media production, media IT, and print services, 
the company offers an integrated range of services across 
the value chains of product and media communication—
from product photography, image-data processing, and 
image-data management to process analysis and optimi-
zation, as well as the development and implementation of 
complex IT solutions for Product Information Management 
(PIM), Digital Asset Management (DAM), Web2Print services, 
and dynamic publishing.

With its expertise across the media IT environment, Laudert 
is a reliable partner for producing marketing materials 
through automated processes. The intelligent and effective 
use of media IT in print production is one of the company’s 
specialties. As a strategic partner, Laudert supports 
customers with long-term, forward-looking analyses and 
optimization approaches, always taking into account their 
specific infrastructure, processes, strategies, and goals. 

Sometimes, a few targeted changes and automations are 
enough to unlock potential, reduce production times and 
costs, and significantly improve production reliability.

In July 2014, Laudert became the first company to receive 
priint’s highest certification level, Enterprise Solution Partner. 
Since then, Laudert and priint have successfully delivered 
numerous projects. Laudert was also named priint Partner 
of the Year in 2016 and 2018.

Laudert specializes in connecting priint:comet via web 
services, C-Script development, automated integration of 
InDesign servers, and connecting the hybris Print Cockpit 
with various PIM and DAM systems, including its user-friendly 
in-house development, LaudertMediaPort©.

Enterprise Solution Partner 
Laudert GmbH // Home of Media
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Now more than ever, print and other digital publications 
are vital to staying connected with customers, colleagues, 
prospects and audiences. That’s why more than 500 satis-
fied customers and 100 solutions partners trust priint:suite 
to modernize, automate and simplify their digital and print 
publishing processes.

priint:suite Plug-ins for Adobe InDesign® and Adobe  
Illustrator® enable organizations to integrate the most diverse 
data sources (ERP, PIM, MDM, DAM, CRM, CMS Web-Shops 
or MRM systems), making their information usable for any 
type of publishing project. 

The same data and flexibility that fuels digital communication 
can be seamlessly utilized in the digital and print publishing 
channels with one click, ensuring a consistent message and 
customer experience across all channels. 

priint:suite is modular and scalable, making successful and 
cost-effective print process automation possible for orga-
nizations of any size and connection to every stakeholder 
department within the organization effortless – enabling 
you to finally achieve a truly collaborative omnichannel 
communications program.

#NoMoreCopyPaste #priint

priint:suite
The Solution for all Marketing Publication Challenges


